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nal. As a board member, there isn’t ever any

need for a sales pitch. When I ask four or
five of my friends to buy $1,000 tables at a lunch-
eon to benefit ADV, they think that’s a good idea.
It’s just because of their overall reputation. People
are aware of us and it’s all favorable.

And Casa de Paz ... You can’t walk in there
and not be blown away. The level of service they
provide is amazing.

This organization is over the top. It’s our lead-
ership and our staff. There is nothing else like us.

ADV is so well organized that, when you are in the middle of a personal
disaster, it truly is just a phone call. Anyone and everyone who needs to get
into the mix is there. There’s not a lot of red tape. It’s not difficult. You don’t
have to know someone. You just need to be in that horrible situation of do-
mestic violence.

It’s the most loving and compassionate agency. We’re not just dealing
with housing the individual and feeding her and her children. We’re provid-
ing medical services, dental services, psychological services, any type of
thing you can imagine. If they need help finding employment, we’re provid-
ing that service, too. It’s just all-inclusive.

I don’t know how anybody could do it any better.

The reputation of ADV is stellar ... phenome-




